DETAILED PROGRAM

THURSDAY 24™ OCTOBER 2019 14.15 -15.45

FROM A BUSINESS CASE FRAME TO A PARADOX FRAME FOR CSR:
THE ROLE OF TRANSFORMATIVE LEARNING FOR MANAGERS
KALYANI MENON

EUROPEAN EXPORTS: A COMPARATIVE STATISTICAL ANALYSIS
ALEXANDRA LIVADA

UNIVERSAL FUNCTIONALITY IN PUBLIC TRANSPORT
- ESTABLISHING MOBILITY FOR ALL - A MULTIDISCIPLINARY APPROACH
ELMAR WILHELM M. FURST - CHRISTIAN VOGELAUER - PETER C. HUBER

ORGANIZATIONAL AMBIDEXTERITY: WHAT DOES IT MEAN? HOW IS IT ACTUALIZED?
HAJIME KOBAYASHI - MASAAKI TAKEMURA

MILLENNIALS’ ATTITUDE TOWARDS SMART CITIES: CHALLENGES AND ISSUES
ANTON MANFREDA

SEMI AND FULLY AUTONOMOUS VEHICLES: MILLENIALS’ PERSPECTIVE
ALES GROZNIK - ANTON MANFREDA

> 1MS2 ROOM 2

THE IMPACT OF TERRORISM ON FDI INFLOWS: A META — ANALYSIS
POLYXENI KECHAGIA - THEODOROS METAXAS

DETERMINANTS OF THE GAP AMONG POTENTIAL AND ACTUAL FDI INFLOWS
IN SELECTED SOUTHEASTERN EUROPEAN COUNTRIES
DANIELA MAMUCHEVSKA - IGOR VELICKOVSKI - KRISTIJAN KOZHESKI

TAX COMPETITION IN USA AND EU: A COMPARATIVE ANALYSIS
THEODOROS METAXAS - RANIA NIKOU

IMF AND DEMOCRACY: A COMPLICATED CONNECTION
NIKOLAOS ALEXANDROS PSOFOGIORGOS - THEODOROS METAXAS

THE EFFECTS OF ECONOMIC AND FINANCIAL UPDATES IN EU
AND THE STRUCTURAL MODIFIES IN THE LAST PERIOD
AHMET NIYAZI OZKER

CREDIT RISK MANAGEMENT
SANDRA BENIC
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FRIDAY 25™ OCTOBER 2019 11.30 - 13:00

PROMOTING ENTREPRENURIAL ORIENTATION IN SERVICE FIRMS
TERJE SLATTEN - ELISE JOHANSEN

IMPACT OF POLITICAL MARKETING IN DIGITAL ENVIRONMENT
ON VOTERS REGARDING THEIR AREA OF RESIDENCE
ZDRAVKO TOLUSIC - ZARKO STILIN - IVAN KELIC

BULGARIAN NASCENT STUDENT TECHNOPRENEURS: MOTIVES,
PERCEPTIONS OF BARRIERS AND STARTUP ACTIVITIES
DESISLAVA YORDANOVA

THE IMPORTANCE OF JOB ENGAGEMENT AMONG NURSES?
TERJE SLATTEN -GUDBRAND LIEN

GENDER STRUCTURE IN HIGHER EDUCATION REVISITED:
A CASE STUDY OF CHANGE-RESISTING ACADEMIC HIERARCHY
SLAVICA MANIC

DO BUSINESS STUDENTS SEEMS TO HAVE A MORE APPROPRIATE
LEARNING STRATEGY COMPARED TO OTHER STUDENTS?
CHRISTIAN KROGH - TERJE SLATTEN

WORD OF MOUTH IN TOURISM - A SOCIODEMOGRAPHIC ANALYSIS
ALEKSANDAR GRUBOR - DRAZEN MARIC - KSENIJA LEKOVIC

CONSUMER ANALYTICS, EXOGENOUS COGNITION AND THE DISCIPLINARY NEXUS
ANDREW SMITH - JOHN HARVEY - JAMES GOULDING - GAVIN SMITH

OVERCOMING THE FEAR: WOMEN VACATIONING ALONE
ANDREIA PEREIRA - CLAUDIA SEABRA - CARLA SILVA

OUTSOURCING BUSINESS-LOGISTICS SERVICES:
THE INCLUSION OF ENVIRONMENTAL SUSTAINABILITY
MARKO BUDLER

THIRD-GENERATION DIASPORA AS A MARKETING SEGMENT
FOR THE TOURIST INDUSTRY: DEVELOPING THE RESEARCH AGENDA
ON THE CROATIAN-AUSTRALIAN CASE

DORIS PERUCIC
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FRIDAY 25™ OCTOBER 2019 14:30 — 16.00
P BMST oo ROOM 1
TERRORISM THREAT AND TRAVEL BEHAVIORS IN THE EU28: MILLENNIAL’S REACTION 32
CLAUDIA SEABRA

THE ROLE OF MARKETING IN A NEW TOURISM PRODUCT DEVELOPMENT
KRISTIAN SUSTAR - DRAGO RUZIC

33



TOURIST EXPECTATIONS AND MEMORABLE EXPERIENCES
AT FLAGSHIP ATTRACTIONS
FELICITE FAIRER-WESSELS - ELIZABETH DU PREEZ - ANNELI DOUGLAS

THE IMPACT OF DYNAMIC CAPABILITIES ON COMPETITIVE ADVANTAGE
AND EXPORT PERFORMANCE , ,
MARGARIDA VICENTE - ANTONIO FIGUEIREDO - ANTONIO MARIO RODRIGUES

DIFFERENTIATING FACTORS FOR SUCCESS IN THE WINE INDUSTRY:
THE DAO WINE REGION CASE

ANTONIO MARIO RODRIGUES - JOSE VASCONCELOS FERREIRA

- ANTONIO JOSE FIGUEIREDO - MARGARIDA VICENTE

CUSTOMER EXPERIENCE IN TELECOMMUNICATION MARKET IN CROATIA
PAULA OSTOJIC - MIROSLAV MANDIC

TECHNICAL AND APPLICATION PREREQUISITES FOR VIDEO
BASED CV WEB PLATFORM INTENDED FOR INCREASE OF YOUTH EMPLOYABILITY
DRAGO RUZIC - DAVORIN TURKALJ - ANTUN BILOS

PREDICTING CONSUMER INTENTION TO USE MOBILE BANKING SERVICES
IN NORTH MACEDONIA

MARINA MIJOSKA BELSOSKA - MARIJA TRPKOVA-NESTOROVSKA

- KALINA TRENEVSKA BLAGOEVA

CONCEPTUAL FRAMEWORK FOR RESEARCH OF IMPLEMENTING NUDGE
IN THE PUBLIC SECTOR
LIDIJA BIBER - MAJDA TAFRA

RESOURCE DETERMINANTS OF THE INTERNATIONAL DIVERSIFICATION STRATEGIES:
THE CASE OF THE PORTUGUESE MANUFACTURING INDUSTRIES SMES
ANTONIO JOSE FIGUEIREDO - MARGARIDA VICENTE - ANTONIO MARIO RODRIGUES

ASYMMETRIC INFORMATION AND BAD CHOICES FOR LENDING

IN THE FINANCIAL SECTOR - A CASE STUDY IN BALKAN COUNTRIES
WITH A SPECIFIC FOCUS IN KOSOVO

SHKELQESA SMAJLI

WHAT CHALLENGES IN INTERNET MARKETING COMMUNICATION ARE RECOGNIZED BY
CROATIAN MARKETING AGENCIES?
PETRA ODELJAN - IVA GREGUREC

NATION BRANDING - ATTITUDES ABOUT INDIA AMONG CROATIAN STUDENTS
TIHOMIR VRANESEVIC - PAVAO VRANESEVIC

MARKETING OF URBAN TOURISM IN A DIGITAL ENVIRONMENT
ON THE CASE OF ZAGREB .
MARTINA BIENENFELD - MARIO BANOZIC

AUTHOR INDEX
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